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FOR IMMEDIATE RELEASE

Latino Media Services Unveils State-of-the-Art Service for 

LMS Participants and Global Product Suppliers

New Website Becoming the Hub of Product Information 

for LMS’s Latin American Participants
February, 2008 (Laguna Hills, California) –  Latino Media Services (LMS) has announced the launching of its new online service designed to facilitate the buyer-seller information exchange between LMS Participants and key global product suppliers.  The new service, operated through http://www.latinomediaservices.com, allows LMS Participants and invited product suppliers to create their own corporate micro-sites, using proprietary software created by LMS.
Product suppliers can use their micro-sites to make available a vast amount of product-specific information to the LMS Participants they choose for each product.  Suppliers can now provide product history, descriptions, configuration, selling recommendations, and shipping and pricing information,  and participants can view and download product sales sheets, manufacturing certificates, print and radio ads, trademark documents, call center scripts, instructional booklets, and dozens of product documents (in three languages!) and images.  Suppliers can create their sites in as little as 30 minutes and change their site directly and immediately from their own computer at will. 

LMS Participants each have a micro-site of their own, with a public area describing their market and their business, including important country statistics and each company’s key capabilities.  Participant sites also include local press about their companies and their contact information, facilitating suppliers’ direct access to many of the top direct response companies in the region.  In each Participant’s private area, the participant views the product information from participating suppliers for which they have rights.

Stan Bruckheim, President of LMS, explains, “The response from LMS Participants and suppliers has been overwhelmingly positive.   For our Participant clients, this means they have one place to go for immediate access to much more information than previously available about any given product on the site.  That means they can sell faster, better, more.  For invited suppliers, this makes working with this group of marketers so much easier.  Imagine all the time suppliers will save by put the information up (in minutes!) for all their buyers to see, without answering all those random emails.”
AJ Khubani, President and CEO of  Telebrands, adds, “The new LMS service really eases the process of selling to 20 Latin American countries.  It took me 30 minutes to build our first micro-site, and the formatting LMS provided made it so simple.   This is already easing the workload for my sales team, because the information they would normally send to 20 separate companies is all already available to our Latin buying partners right there on the site.”
Saadin Solah, of Tventas-Ecuador, says, “As an LMS Participant and a Supplier, I see the benefit of the new service from both perspectives.  My local marketing team can get the information they need on products we buy on-demand, all centralized at our Tventas micro-site, rather than waiting for product suppliers to answer all our information needs.  And as a supplier, I am communicating my sales information to our buyers/friends in one step, rather than dozens of emails and calls.  This is a break-through service for us as both LMS Participants and as a product supplier to Latin America.”

The public portion of the site is located at http://www.latinomediaservices.com.  For a tour of the private areas, please contact Stan Bruckheim directly.
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